
 

 

JOB PROFILE MARKETING EXECUTIVE (VISIT AND 

ACQUISITION) MATERNITY COVER 

 

Location: Tower of London with regular visits to other palaces, 
and home working option (minimum 3 days/week in 
the office) 

Reports to: Campaign Manager (Visit and Acquisition) 

Responsible for: N/A 

Purpose of this role: Support the Campaign Managers in the effective and 
timely delivery of marketing activity to drive palace 
visits and new memberships.  

Date: September 2025 

 

What you will be doing in your role: 

• Support the Campaign Managers with managing our media agencies, 
including developing, optimising and evaluating the performance of visitor 
and membership marketing campaigns to achieve KPIs. 

• Assist with briefing and managing designers and creative agencies to ensure 
all output is on brand, of high quality and meets the creative brief. 

• Run and analyse regular reports on ticket sales and visitor behaviour, helping 
to guide the direction and delivery of the campaigns. 

• Support the marketing of third-party events at the palaces, liaising with 
partners and coordinating plans as appropriate including analysing and 
reporting on campaign performance to partners. 

• Coordinate internal and external stakeholders on multiple projects at the 
same time, juggling deadlines to deliver effective campaigns on time. 

• Work with the website, email and social media teams to ensure these channels 
are integrated and aligned with our paid marketing campaigns. 

• Write and build monthly and ad hoc marketing emails sent to HRP’s database. 

• Identify local marketing opportunities and partnerships to provide cost 
efficient marketing solutions.  

• Proactively manage the on-site marketing schedule and materials in a timely 
manner, and find new opportunities to cross-sell and upsell to palace visitors. 

• Manage the marketing promotions schedule and relationships with 
promotions partners, maintaining records and briefing relevant departments.  

• Support the Marketing team in adopting sustainable practices to help HRP 
achieve nature-positive carbon net zero by 2050 



 

 

• Support the Campaign Managers with budget management, raising purchase 
orders, processing invoices, and maintaining accurate spend records. 

• Support with photo and video shoots as required, sometimes outside of 
normal working hours and requiring travel to Hillsborough Castle and 
Gardens in Northern Ireland. 

• Provide general support on projects and deputise for campaign managers as 
and when required. 

• Undertake any other reasonable tasks as requested by your manager. 

 

Other requirements 

In addition to the above you must also read and comply with the rules and standards 
contained in HRP’s Code of Conduct, including Health and Safety requirements. The 
Code of Conduct can be found in your Staff Handbook. 

The core qualities and behaviours that are required from all our people for successful 
delivery of our Cause and Strategy are summarised below: 

Memorable Experiences  

Going above and beyond to create personalised experiences that inspire and provoke 
change 

Simplify and Adapt 

Cutting through complexity to find simple solutions and encourage agile ways of 
working 

Money Matters 

Generating the money to grow our impact and care for our palaces; creating a culture 
of getting better value and increasing our financial headroom 

Fresh Thinking 

Demonstrating the courage to push the boundaries, striving to stretch ourselves 

In this Together 

Working collaboratively across the organisation, investing time in building trusted 
relationships to create ‘one team – one HRP 

 

 

 

 



 

 

Marketing Executive (Visit and Acquisition) 

 

Who we are looking for: 

 

Criteria Essential Desirable 

Experience 

 

 

Minimum 2 years’ experience 
working in a marketing, advertising 
or digital role, either client or agency 
side. 

 

Qualifications  Degree in marketing, 
business or related field 

Knowledge and other 
skills  

 

 

Understanding of the development of 
an annual marketing plan, 
employing integrated multi-channel 
activity. 

Budget management 

Understanding of campaign 
evaluation KPIs 

Intermediate Excel skills – able to 
evaluate marketing metrics, build 
graphs and display trends/insights 

Research and analysis 
skills 

Experience with website 
content management 
systems 

Experience building 
marketing emails with 
systems such as DotDigital 

Meta community 
management 

Additional requirements 

 

 

Excellent copywriting and proof-reading skills 

Demonstrable creative flair 

Confident communicator with a fluent level of spoken and written 
English 

Excellent analytical and numerical skills 

Thorough attention to detail 

Highly organized with the ability to manage multiple projects at 
once, delivering to deadlines 

The ability to coordinate multiple internal and external 
stakeholders in seeing a campaign through to fruition 

 

 



 

 

Performance framework 
qualities 

 

Select up to 3 of the most essential PF qualities for this 
role 

Please ✓ 

up to 3 

What behaviours are required? 

 

Memorable Experiences 

 

 

      ✓ 

Exceeding expectations in terms of brief, 
quality of output, delivering a personal 
experience. 

 

Simplify & Adapt 

 

  

 

Money Matters 

 

   

      ✓ 

Driven by seeing the commercial return of 
creative concepts which you’ve helped to 
realise in a digital environment 

 

Fresh Thinking 

 

 

      ✓ 

Continually develop expertise in your role 
and push boundaries in terms of innovation 
and new ways of doing things 

 

In this Together 

 

  

 

Inspire Success  

(manager & team leader 
grades only) 

 

  

 

All candidates will be recruited against the above criteria regardless of their age, 
disability, gender reassignment, marriage and civil partnership, pregnancy or 
maternity, race, religion or belief, sex, or sexual orientation.  We value a diverse 
workforce and celebrate our differences. 

 


